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phone customers. 

About Nextel 

Nextel Communications Inc.. based in Reston, Va., is a leading provider of fully integrated wireless 
communications services and has built the largest guaranteed alldigital wireless network in the United States 
covering thousands of communities across the United States. Nextel and Nextel Partners, Inc.. currently SeNe 
185 of the top 200 US. markets. Through recent market launches, Nextel and Nextel Partners' Sewice is 
available today in areas of the US. where approximately 220 million people live or work. In addition. through 
Nextel International, Inc., Nextel has wireless operations and investments in Canada, Mexico, /\raentina, 
Brazil. the Philippines, Peru, Chile and Japan. Please visit our website at httpilww.nextel.com . 

Nextel and the Nextel logo are trademarks and/or sewice marks of Nextel Communications, Inc 

MAKE YOUR OPINION COUNT - Click Here 
http:/ltbutton.pmewswire.com/pm/11690X83795721 

SOURCE Nextel Communications Inc 

http://phx.corporate-ir.net/phoenix.zhtml?c=63347&p=irol-newsArticle&ID=177909&highlight= 05/06/2005 

http://httpilww.nextel.com
http:/ltbutton.pmewswire.com/pm/11690X83795721
http://phx.corporate-ir.net/phoenix.zhtml?c=63347&p=irol-newsArticle&ID=177909&highlight
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Nextel Introduces First Wireless Java(TM) Phone in North America 
AESTON, Va., April 2, 2001 -The wireless revolution and business productivity take a giant leap forward 
today as Nextel Communications Inc. (NASDAQ: NXTL) introduces the first wireless phone in North America 
to include Java technology. The i85s, manufactured by Motorola (NYSE: MOT), is pre-loaded wiib several 
Java applications, including specialized business CalCUlatOrS and an expense pad. As more Java 2 Micro 
Edition (J2ME)'-enabled applications are developed, Nextel customers wiii be able to download these 
applications onto their phones from the nexteI.com website. Llke ail new Nextel phones, the i85s is Intemet- 
ready. 

hexiel's lne 1 rsl 10 acnieve the Java- n-a-wireless-pnone OreahnroJgn oecause we re consIan1 y ask ng 
0Lrse.ves 'Wnal can we ao next 10 br.ng grealer proaJc1.v.w 10 me ods.ness c,stomer; sa a Nexiei Pres'aenl 
ana CEO Tim DonanLe. 'This .nnoval.ve tams is paylng off. no1 only because we offer proa-as ana sew;ces 
no Otner company can, 01.1 beta-se tnese new lecnnologies are being t u i y  embracea oy bJSineSS 
consumers Tney aepena on 0-r commdnications capam ry 10 connect Ine l  worktorces. mar.e lnem more 
eft;cienl, more p r w a w e  ana more prof1ab.e. 

'This is just me oegming. The mCreOjble thing am.1 Java IS tnat sohare  appxations tnat many tina critical 
10 r.nnmg the8r bwnesses can r m  on a hexte. pnone: satd Donan-e 'And vrvl hdndreas of .ava 
programmers aeveloping ne,, programs. our CLstomerS w I a ways have easy access IO tne lalesf sofiware 
developmanls 

In addiiion 10 Java capabili1:es. otner new fealLres 01 me 855 tnc.bae: 

VO'Ce Activateo D aiing - r m m  20 moscfreq~enllycal~ea n,mDerS to ae d a.ea' v a voice 
pmmpt. 

Dalecook - mp.1 app.nunenls .nro me phone. and 11 ww alen  yo^ when meetings are abo.1 
10 begin. The pnone 'rememners. when yo, are in a meetlng. aLlomalca dy silences the 
nnger and senas all Cali?, IO voice mail mt  yo^ are out of yoJr meeting, men i f  turns !ne 
rmger back on. 

Ennancea Pnoneomh . store 250 enlr es. wlth UP 10 seven olnerenl numoers lor a s.ng e 
name. Access lne phonewor. by pressing one Aey. select a name and make tne call w m a 
push 01 a omon. 

Voice Recorder- record and play nac6 up 10 20 messages. I e 'Get lax lie', P r k  -p Jane at 
2pm'. 

http://phx.corporate-ir.net/phoenix.zhtml?c=63347&p=irol-newsArticle&ID=162959&highlight= 05/06/2005 

http://nexteI.com
http://phx.corporate-ir.net/phoenix.zhtml?c=63347&p=irol-newsArticle&ID=162959&highlight
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Menu Customization customize the main menu screen so your most-used features appear 
first. 

Larger Screen - adjust font size and number of text lines to suit your preference. 

Subscriber identity Module (SlM) Card - contains Service and billing info, enhances security. 

In addition, the 4.7 ounce i85s offers Nextel’s current features, including: Nextei Direct C o n n d ,  digital two- 
way radio feature: built-in speaker phone for hands-free calling; Text and Numeric Messaging; Caller ID; 
voicemail; Turbo Diaim -one-touch dfaiing for eight preprogrammed numbers; Ouickstore. which instantly 
adds phone numbers and private IDS to a personal directory; last 20 numbers receivedlsent Iffit; missed call 
lndicatw: 3-Way Calling; and VibraCalkB silent notification. 

“Sun applauds Nextel‘s landmark launch of the first Java technology-based mobile phones deployed in the 
United States,’ said George Paolini, vice president, technology advocacy and marketing. Sun Microsystems. 
“The integration of Java technologies into Nextel phones enables Nextel to deliver compelling and easy-to-use 
wireless interactive services to its business customers.” 

T h e  wireless industry has long tried to simplity the use of Java applications on wireless devices,” said David 
Bishop, director of WireleWMobile Services wnh the Yankee Group. “By using Nextel‘s iOEN channel to 
transfer data, Java applications have a greater ease-of-use, allowing wireless users to take advantage of the 
benefits associated with Java technology.” 

Beginning April 2, the i85s will be offered at a promotional price of $1 99.99, which is $100 off the suggested 
retail price. The company will introduce its second Java phone, the i50sx, later this month. 

The is% comes with a high performance battery which provides 165 minutes of talk time and 75 hours of 
standby time, a rapid travel charger enables the battery to go fmm no charge to fully-charged in two hours, a 
c l ipon carrier, a printed Useh Guide, and for the first time, an Interactive CD ROM Users Gulde. 
Additional accessories. including headset, a battery with 270 minutes of taiktime and 125 hours of standby 
time, and cables that can turn your Palm 111 or IV into a wireless PDA, and car charger can be ordered by 
calling 1-800-914-3240 or going to nextel.com. 

The Nextei Developers Program facilitates the development of 3rd party Java, WAP and SMS applications for 
Ihe Nextei platform. To date, more than 1,200 developers have registered to develop wireless applications for 
vertical, horizontal and cMporate markets, including the transportation and delivery industries, professional 
medical Services and the building and construction industries. 

‘JZME is a version of the Java programming language and stands for “Java 2 Micro Edition.” J2ME is 
designed with the memory and processor limitations of smaii electronic devices, like cell phones and personal 
digital assistants (PDAs). J2ME provides the ideal environment for developing and deploying applications that 
ailow Nextel subscribers to transform their handset in to a PDA. The combination of downloadable J2ME 
applications and Nextel’s premier mobile IP based Packet Data network offers customers the opportunity to 
reduce the number of electronic devices they must carry and manage. 

Nexiel Communications Inc., based in Resfon, Va., is the leading provider of fuiiy integrated wireless communications 
services and has built fhe largest guaranteed all-diQital wireless netwok in tha United States mvering thousands of 
communities a m s s  fhe Unltea States. Neatel and Nexiel Panners, Inc.. curently serve 185 of the top ZOO U.S. markets. 
Through recent market launches. Nexiel and Nexiel Pamen’ SeMce Is available today in areas of lhe U.S. where 
appmximately 21 7 million people trVe or wok. The Nexiet National Netwok offers a lully integrated wireless 
mmmunications tool with digital celluiar, Texi & Numeric Messaging, wireless Internet access and Nextel Direct 
Connectb - a diglfal fwo-way radio feature. In additlan. rhmugh Nexiel Internationai, hc.. Nexiel has wireless operations 
and investmenls in Canada, Mexico, Argentina. Brawl. the Philimlnes. Peru. Chile and Jaoan. Please visi? our website at 
hffp:flw.nexiel.com. 

Nexiel, Me Nextel logo, and Nextel Direct Conned are trademarks and/or service marks of Nene; Communications, 1°C 

http://phx.corporate-ir.net/phoenix.zhtml?c=63347&p=irol-news~cle&~=l62959&highlight= 05/06/2005 

http://nextel.com
http://hffp:flw.nexiel.com
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r FCC INTERROGATORY NO. 4 

Paragraph 31 of the Charles River Associates Declaration indicaies that the 
merger would reduce the need for Sprint and Nextel to rely on roaming 
agreements to provide mobile wireless service in areas with small numbers of 
subscribers. Provide a list of the markets for which the mergedfirm would noi 
need roaming agreements. Provide an estimate, and substantiation, for the 
aggregate amount the merged entity would save by reducing the number of 
roaming agreements nationwide. Distinguish between agreements with afiliates 
and agreements with others. 

4. 

Response 

See Sprint’s Response to Request for Information 4. 

REDACTED -FOR PUBLIC INSPECTION 





Sprint-Nextel Merger 
Response to Request for  Information 
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FCC INTERROGATORY NO. 5 

5. Paragraph 88 of the Charles River Associates Declaration briefly discusses 
Nextel’s and Sprint’s customer focus. Elaborate on this analysis by discussing the 
similarities and differences, and consumer perceptions of similarities and 
differences, among the products and mobile wireless services offered by Nextel, 
Sprint, and their competitors. 

In addition, provide documents that discuss: 

a. The relative positioning of Sprint, Nextel, and their competitors with 
regard to mobile wireless coverage, service qualiw, and handset offerings. 

6. Specific mobile wireless customer segments or groups and the 
characteristics of customers in each segment, and the relative positioning 
of Nextel, Sprint, and their competitors with respect to these customer 
segments. 

Virgin Mobile and Boost Mobile and other prepaid services in competition 
with these mobile wireless products. 

The relative strengths and weaknesses of Nextel’s iDEN Direct Connect, 
Sprint’s Ready Link, Verizon Wireless ’s Push to Talk, QChat, Alltel ’s 
Touch2Talk, Southern LINC’s InstantLINC mobile-to-mobile service, and 
any other competitor (including regional mobile wireless services and 
providers who ofler dispatch services) of Nextel‘s and Sprint’s PTT 
services. 

Market share information for PTTservices and/or prepaid services. 

C. 

d. 

e. 

r 

Response: 

Sprint and Nextel have different approaches to consumers, which reduces the 
extent to which Sprint customers regard Nextel as a close substitute for Sprint and vice 
versa. Nextel, for example, positions itself as the wireless productivity tool and solutions 
provider for business and consumers. Through a nationwide, all-packet network Nextel 
provides a comprehensive suite of advanced wireless services that include: digital 
wireless mobile telephone service, walkie-talkie features, including Nextel Direct 
Connect, Nextel Nationwide Direct Connect, and Nextel International Direct Connect, 
and wireless data transmission services. Nextel’s emphasis on push-to-talk accessibility 
and advanced phones that come “fully loaded with speakerphones, large color screens, 
web access, instant messaging, Java-based software, and other features reflects its pursuit 
of high-value enterprise customers. To acquire and retain high-value customers, Nextel 
has also generally chosen to compete by providing higher value advanced features and 
customer service. To that end, Nextel invests heavily in research and development and r 

REDACTED -FOR PUBLIC INSPECTION 
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employee training, and Nextel has a stated objective to make its customer service a 
source of competitive advantage against other wireless carriers. 

Sprint has historically focused on call quality and clarity for mass-market 
consumers. Since 2004, Sprint has touted consumer friendly features, such as fairness in 
the marketplace, with a new “Fair and Flexible Plan” for consumers. Typically, 
customers estimate their usage patterns in advance and select a rate plan that meets their 
calling needs. Because actual usage varies, consumers sometimes exceed their 
allotments. Under the “Fair and Flexible Plan”, Sprint PCS customers buy a bucket of 
300 minutes monthly, and then pay $2.50 for additional 25- or 50-minute increments of 
calling. 

Sprint is also an industry leader for data services. The company’s third generation 
(3G) data-services capability provides enhanced data services under the trade name 
“Sprint PCS Vision.” Subscribers can use Sprint PCS Vision-enabled devices to 
exchange instant messages, exchange personal and corporate e-mail, send and receive 
pictures, play games with full-color graphics and polyphonic sounds, and browse the 
Internet wirelessly. 

Other carriers’ marketing campaigns, services, and product offerings reflect a 
variety of approaches to attracting customers in the intensely competitive wireless 
communications marketplace. For example: 

Verizon Wireless touts an expansive and reliable network with broad coverage 
and emphasizes an unlimited mobile-to-mobile calling campaign called “Are You 
In?,” which has increased value and customer loyalty. Verizon’s target market is 
extensive and communications are advertised as ubiquitous. Verizon attains 
relatively low revenue per user, but serves a large customer population of more 
than 43 million subscribers as of 2004. Through its data-service offerings, 
Verizon provides streaming video clips, music videos, and 3-D games generally 
to high-end handsets that also include 1.3 mega pixel cameras/video recorders and 
high-resolution displays. 

Cingular has historically focused on individuals with price as the emphasis and 
promotes the use of “rollover minutes,” which is intended to allow customers who 
do not use all minutes in a monthly plan to roll those minutes over into the next 
billing cycle. Since merging with AT&T, however, the newly expanded Cingular 
has begun emphasizing that it possesses the largest wireless network for voice and 
data. Cingular has stressed that it is the “nation’s largest digital voice and data 
network” and the “largest mobile-to-mobile calling community.” Cingular 
markets bundled offers with wireline parent companies: SBC Communications, 
Inc. (SBC) and BellSouth Corp. (BellSouth). Cingular has also begun 
emphasizing customer service through its “customer first” integration process, 
simplified offers and systems, and integrating information technology and back- 
office systems. Furthermore, Cingular has introduced exclusive new products 
and service, such as the Motorola RAZR V3 handset. 

REDACTED -FOR PUBLIC INSPECTION 
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T-Mobile focuses on being the price leader for cellular service with emphasis on 
“whenever minutes.” T-Mobile has emphasized one-year entry-level plans, mid- 
range plans with bundled anytime minutes, and family plans with free unlimited 
mobile-to-mobile calling. By offering these low-cost plans, and by targeting a 
market that tends to be slightly younger than the other carriers through the 
introduction of new camera-phones, gaming devices, and messaging devices, T- 
Mobile has experienced rapid growth recently with more than one million net 
additional customers in four of the last five quarters. T-Mobile is also the market 
leader in provisioning WiFi, with more than 5,000 active hot spots across the 
country. Finally, Deutsche Telekom’s ownership of T-Mobile offers the company 
a unique international presence with international roaming in more than 150 
countries. 

Alltel has historically been very customer focused. It has just launched a new 
campaign that more directly states its focus on treating customers in a friendly, 
fair and respectful way. As suggested by its new tagline “Love Every Minute,” 
Alltel’s marketing campaigns stress Alltel as the customer-focused 
communications company. The company promotes the Alltel brand by 
strategically advertising and differentiating relevant customer benefits through 
“establish[ing] an emotional connection with current and prospective customers 
by focusing on meeting the real needs of the customer.”’ The company’s 
marketing campaigns also target distinct customer segments by usage patterns 
including individuals, families, and businesses. Alltel offers competitive local, 
statewide, and national senice plans that include packages of daytime, night and 
weekend, and mobile-to-mobile minutes. 

Thus, as demonstrated above, each of the major wireless competitors build 
consumer awareness and promote their respective brands by differentiating their services 
through different product lines, customer benefits, calling plans, price promotions, 
features, and service innovations. Nextel focuses much more on enterprise customers 
than Sprint or any other carrier. Sprint, by contrast, promotes color screen handsets, 
picture phones, data use, and the elimination of overages that are designed to appeal to 
non-enterprise customers. Verizon positions itself as the most reliable network with 
broad coverage and emphasizes unlimited mobile-to-mobile calling. CinguIar 
emphasizes price and rollover minutes and, since its merger with AT&T, stresses its 
extensive voice and data network. T-Mobile focuses on being the price leader and targets 
slightly younger customers. Alltel emphasizes customer care. Product and service 
differentiation both reflects and enhances each carrier’s somewhat distinct customer 
focus. 

Alltel Corp., United States Securities and Exchange Commission, Form 10-K, Part I, at 6 (filed I 

Feb. 10, ZOOS), available at: ~http:/ /www.sec.gov/~c~ves/edgar/data/09501340500Z537/  
alltellZ3 104 1 Ok.htm>. 
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a. See Nextel Document Production Index at Spec 5a, attached as 
Appendix 5-A? 

See Nextel Document Production Index at Spec 5b, attached as 
Appendix 5-B. 

See Nextel Document Production Index at Spec 5c, attached as 
Appendix 5-C. 

See Nextel Document Production Index at Spec 5d, attached as 
Appendix 5-D. 

See Nextel Document Production Index at Spec 5e, attached as 
Appendix 5-E. 

b. 

c. 

d. 

e. 

In addition, Nextel attaches a Master Document Production Index. See Appendix 5-F (attached). 
The Master Index contains a list of the documents produced, sorted by Nextel custodian and in numerical 
order by document control number, with a cross-reference to the applicable FCC Request(s) for 
Information. 

2 

r 
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Appendix 5-A 

Nextel Document Production Index at Spec 5a 
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IDetweiler, Milan INEX-FCC-018-02 Detweiler, Milan 

Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 

NEX-FCC-018-02764 NEX-FCC-ol 8-02764 5a - Wirelless Competition, 5e - Push-to-Talk & Prepaid Market Share Information - 
NEX-FCC-018-02765 NEX-FCC-018-02765 5a - Wirelless Competition 
NEX-FCC-018-02766 NEX-FCC-018-02785 5a - Wirelless Competition 
NU(-FCC-018-02786 NEX-FCC-018-02787 5a - Wirelless Competition 
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Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 

NEX-FCC-018-02765 (NEX-FCC-018-02765 15a -Wirelless Competition 
NEX-FCC-018-02766 INEX-FCC-018-02785 15a - Wirelless Competition 
NU(-FCC-018-02786 INEX-FCC-018-02787 (5a - Wirelless Competition 



Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
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NEX-FCC-018-03151 NEX-FCC-018-03152 5a - Wirelless Competition 
NEX-FCC-018-03160 NEX-FCC-018-03168 Sa - Wirelless Competition 
NEX-FCC-018-03169 NEX-FCC-018-03174 5a - Wirelless Competition 
NU(-FCC-018-03175 NEX-FCC-018-03179 5a - Wirelless Competition 
NEX-FCC-01843184 NEX-FCC-018-03187 5a - Wirelless competition - 
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i INewton. Dennis INEX-FCC-055-02752 INEX-FCC-055-02757 ]Competition. 7c - In-NetworWFree Minutes Pricing Strategies, 8 - Regional/Local I 
Newton, Dennis 
Newton, Dennis 
Newton, Dennis 

Pricing Strategies 
NEX-FCC-055-02764 NEX-FCC-055-02765 5a - Wirelless Competition, ,5b - Customer Segments-Groups 
NEX-FCC-055-02882 NEX-FCC-055-02884 5a - Wirelless Competition 
NEX-FCC-055-02885 NEX-FCC-055-02886 5a - Wirelless Competition 

- 
- 
- 
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Weiner, Scott 
Weiner. Scott 

heiner.  ~ c o t t  I NEX-FCC-078-01989 INEX-FCC-078-02001 I5a - Wirelless Competition; 5b - Customer Segments-Groups; 5e - Push-to-Talk & I 

Pricing Strategies 
NEX-FCC-078-02050 NEX-FCC-078-02149 5a - Wirelless Competition; 7c - In-NetworWFree Minutes Pricing Strategies 
NEX-FCC-078-02150 NEX-FCC-078-02157 5a - Wirelless Competition 

- 
- 

~~ . ~~~~~ 

~~~ 

(Prepaid Market Share Information; 7c - In-NeGorWFree Minutes Pricing Strategies 
15a - Wirelless Comoetition: 5b - Customer Segments-Groups; 5c - Prepaid I I 

I Weiner, Scott INEX-FCC-078-02002 INEX-FCC-078-02019 (Competition; 7c - h-Network/Free Minutes Pking Strategies; 8 - Regional/Local I 

Weiner, Scott (NEX-FCC-078-02175 INEX-FCC-078-02206 15a - Wirelless Competition; 5e - Push-to-Talk & Prepaid Market Share Information I 
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Weiner, Scott 
Weiner, Scott 
Weiner. Scott 

Weiner, Scott 

NU(-FCC-078-02207 NEX-FCC-078-02238 5a - Wirelless Competition; 5e - Push-to-Talk 8 Prepaid Market Share Information 
NEX-FCC-078-02242 NEX-FCC-078-02272 5a - Wirelless Competition 
NEX-FCC-078-02273 NU(-FCC-078-02292 5a - Wireller- -----*'"-- 
NEX-FCC-078-02293 NEX-FCC-078-02304 5b - Customer Segments-Groups; 5a - Wirelless Competltlon 

NEX-FCC-078-02305 NEX-FCC-078-02341 sb - Cust 
5e - Push-to-Talk 8 Prepaid Market Share Information; 5a - Wirelless Competition; 
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NU(-FCC-078-02342 NEX-FCC-078-02360 5a - Wirelless Cornpetalon 
NEX-FCC-078-02361 NEX-FCC-078-02370 5a - Wirelless Competition 
NEX-FCC-078-02833 NEX-FCC-078-02840 5a - Wirelless Competition 

NEX-FCC-078-02946 NU(-FCC-078-02983 . 

NEX-FCC-078-03144 NW-FCC-078-03168 5a - Wirelless Competltlon; sc - rrepalo c;ompenrlon 

5a - Wirelless Competition; 5b - Customer Segments-Groups; 5d - Push-to-Talk 
- 

7c - In-NetworWFree Minutes Pricing Strategies; 5a - Wirelless Competition; ; 5e - NEX-FCC-078-03169 NEX-FCC-078-03204 
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1 5a -Wireless Competition, 5d - Push-to-Talk Competition, 5b - Customer Segments lZufall, David INEX-FCC-080-00498 (NEX-FCC-080-00499 IC.-, .__ 
I I , “ ‘ “ u p  
INEX-FCC-080-00510 INEX-FCC-080-00515 15a - Wirelless Competition 
I NEX-FCC-080-00523 1 NEX-FCC-080-00540 15a - Wirelless Competition 

Zufall, David 
Zufall, David 

Page 17 of 17 



r 

Sprint-Nextel Merger 
Response to Request for Information 

Page6oflO 

Appendix 5-B 

Nextel Document Production Index at Spec 5b 

REDACTED ~ FOR PUBLIC INSPECTION 



Detweiler. Milan 

Detweiler, Milan 

Detweiler, Milan 

Detweiler. Milan 

Page 1 of 9 

NEX-FCC-018-02363 NEX-FCC-018-02375 5b - Customer Segments-Groups, 7c - In-Network/Free Minutes Pricing Strategies 
NEX-FCC-018-02391 NEX-FCC-018-02721 5d - Push-to-Talk Competition, 5b - Customer Segments-Groups 

NEX-FCC-018-02722 NEX-FCC-018-02722 Competition, 5e - Push-to-Talk B Prepaid Market Share Information 
NEX-FCC-018-02724 NEX-FCC-018-02724 5b - Customer Segments-Groups 

5a - Wirelless Competition, 5b - Customer Segments-Groups, 5c - Prepaid 
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Girskis, Donald 
Girskis, Donald 
Girskis, Donald 
Girskis, Donald 
Girskis, Donald 
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NEX-FCC-027-00147 NEX-FCC-027-00155 5c - Prepaid Competition; 5b - Customer Segments-Groups 
NW-FCC-027-00156 NU(-FCC-027-00156 5c - Prepaid Competition 
NW-FCC-027-00157 NEX-FCC-027-00201 5c - Prepaid Competition 
NEX-FCC-027-00202 NEX-FCC-027-00225 5c - Prepaid Competition 
NEX-FCC-027-00226 NEX-FCC-027-00240 5c - Prepaid Competition 
NEX-FCC-027-00241 NEX-FCC-027-00329 5c - Prepaid Competition 
NW-FCC-027-00330 NEX-FCC-027-00383 5c - Prepaid Competition 

Page 1 of 5 



3 '1 

Page 2 of 5 



7 

Newton' Dennis 

Newton, Dennis 

Newton, Dennis 
Newton, Dennis 
Newton, Dennis 

Newton* Dennis 
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Spec JC 

NEX-FCC-055-00447 NEX-FCC-055-00468 5e - Push-to-Talk & Prepaid Market Share Information; 5c. Prepaid Competition 

NEX-FCC-055-01629 NU(-FCC-055-01699 - Customers ments-Groups 

NEX-FCC-055-02449 NEX-FCC-055-02470 5c - Prepaid Competition 
NU(-FCC-055-02471 NEX-FCC-055-02487 5c - Prepaid Competition 
NEX-FCC-055-02488 NEX-FCC-055-02647 5c - Prepaid Competition 

~ 

5c - Prepaid Competition; 5e - Push-to-Talk & Prepaid Market Share Information; 5b 

5b - Customer Segments-Groups, 5a - Wirelless Competition, 5e - Push-to-Talk 8 
NU(-FCC-055-02661 NEX-FCC-055-02661 prepaid Market Share Infomation, 5c - Prepaid Competition 

i 

'3 
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3 Spec blr 

Weiner, Scott 
Weiner, Scott 
Weiner, Scott 

Weiner, Scott 

Weiner, Scott 

Weiner. Scott 

NU(-FCC-078-0061 

NW-FCC-078-00814 NU(-FCC-078-00829 5c - Prepaid Competition 
NU(-FCC-078-00830 NEX-FCC-078-00867 5c - Prepaid Competition 

NEX-FCC-078-00813 5c - Prepaid Competition; 5e - Push-to-Talk & Prepaid Market Share Information 
~ 

5e - Push-to-Talk 8 Prepaid Market Share Information, 5c - Prepaid Competition; 8 - 
8 - RegionaVLocal Pricing Strategies; 5c - Prepaid Competition; 5a - Wirelless 

5a - Wirelless Competition; 5b -Customer Segments-Groups; 5d - Push-to-Talk 

Competition; 8 - RegionallLocal Pricing Strategies 

NU(-FCC-078-01460 NW-FCC-078-01480 Re ionaVLocal Pricing Strate ies 

NU(-FCC-078-01668 NU-FCC-078-01846 

NEX-FCC-078-01947 NEX-FCC-078-01988 Competition; 7c - In-NetworklFree Minutes Pricing Strategies; 5c - Prepaid 
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-3 
Spec JC 

Weiner, Scott 

Weiner, Scott 
Weiner, Scott 
Weiner, Scott 

3 

NEX-FCC-078-02002 NEX-FCC-078-02019 Competition; 7c - In-NehvorWFree Minutes Pricing Strategies; 8 - RegionaVLocal 

NEX-FCC-078-02371 NU(-FCC-078-02390 5c - Prepaid Competition 
NEX-FCC-078-02391 NEX-FCC-078-02409 5c - Prepaid Competition 
NEX-FCC-078-02841 NU-FCC-078-02845 5c - Prepaid Competition 

Pricing Strategies 

Weiner, Scott 

Weiner, Scott 
Weiner, Scott 

NU(-FCC-078-02870 NU-FCC-078-02881 5d - Push-to-Talk Competition; 10 - Demand Elasticities; 5c - Prepaid Competition 
NU(-FCC-07842984 NEX-FCC-078-03143 10 - Demand Elasticities; 5c - Prepaid Competition 
NU-FCC-078-03144 NEX-FCC-078-03168 5a - Wirelless Competition; 5c - Prepaid Competition 

Weiner. Scott 

Weiner, Scott 
INU(-FCC-078-03205 lNm-FCC-078-0321 15a - Wirelless Competition; 5c - Prepaid Competition; 5d - Push-to-Talk Competition 
INEX-FCC-078-03817 (NEX-FCC-078-03818 )5c - Prepaid Competition 
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Detweiler, Milan 

Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 

NEX-FCC-018-03573 NU(-FCC-018-03605 5d - Push-to-Talk Competition, 5e - Push-to-Talk & Prepaid Market Share 

NEX-FCC-018-03606 NU(-FCC-018-03615 5a - Wirelless Competition, 5d - Push-to-Talk Competition 
NEX-FCC-018-03616 NEX-FCC-018-03634 5d - Push-to-Talk Competition, 5a - Wirelless Competition 
NEX-FCC-018-03635 NEX-FCC-018-03636 5b - Customer Segments-Groups, 5d - Push-to-Talk Competition 
NEX-FCC-018-03637 NEX-FCC-018-03642 5d - Push-to-Talk Competition 

Information, 8 - RegionallLocal Pricing Strategies, 5b - Customer Segments-Groups 
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Detweiler3 Milan 

Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 
Detweiler, Milan 

NEX-FCC-018-03647 NU(-FCC-018-03650 5c - prepaid Competition, , 5d - Push-to-Talk Competition5a - Wirelless Competition 
NEX-FCC-018-03653 NEX-FCC-018-03654 5d - Push-to-Talk Competition 
NEX-FCC-018-03664 NU(-FCC-018-03664 5d - Push-to-Talk Competition 
NEX-FCC-018-04241 NEX-FCC-018-04271 5d - Push-to-Talk Competition 
NU(-FCC-018-04272 NEX-FCC-018-04272 5d - Push-to-Talk Competition 
NEX-FCC-018-04273 NEX-FCC-018-04273 5d - Push-to-Talk Competition 
NEX-FCC-018-04274 NEX-FCC-018-04274 5a - Wirelless Competition. 5d - Push-to-Talk competition 
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